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List of countries on Facebook
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fb users
6,769,820
7,218,113
7,666,407
8,114,700
8,562,993
9,011,287
9,459,580
9,907,873
10,356,167
10,804,460
11,252,753

11,701,047

fb users vs.
internet users

6.83%
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User age distribution on Facebook in Japan

2%

16-17 2%m
23%
65-0 1%m
13-15 1%
36% F
L'.} socialbakers
o b

Japan Facebook demographics is other social media statistics we monitor. The
largest age group Is currently 25 - 34 with total of 2 800 868 users, followed by the
users in the age of 35 - 44

25mML34BDEMHMBHAE N

Male/Female User Ratio on Facebook in Japan

male 55%
female 45% =

S5%

EJ socialbakers

There are 55% male users and 45% female users in Japan, compared 10 47% and
53% in Poland and 58% and 42% in South Korea

On the: graph below you can see that the biggest gain in the last 3 months was
recorded by the age group of 35 - 44.

BEHS5%., ZEH45%



2012F4B DA —H— JAJrzAI)L

Age Growth on Facebook in Japan
= 1 month

== 2 months
3 months
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Top Facebook page gainers

. 2 suitles

41046 268
29539859
2718097
25679629
24053684
23 400 449
222321069
21553847
21281243
18883 009

ETA ER BRR Scome
245059 0003 8257 40

115713 0051 0000 41

162901 0024 NA 40

118 401
01855
86 208
89103
57151
120 999

165 197

T_o_p Facebook page _g_ainers itj- Ia_pan

Slamaniced

| +6 882 +50 849 +235 878

| " b . fans A fans

# Facebook page name Fans PTA ER RR Score
1. W Honda 1990522 17975 0.031 0.000 52
2 % safistaction quaranteed 1469771 78580 0.189 0.000 73
3. [ Honda Civic 744880 11701 0.061 0.000 57
4 @ unigio 704419 37235 GHEEIERS
5. [ BaD LAND 863207 35674  CBNIERS
o B e o s6a524 9878
7. [ ANAJaoan 535385 49722
8 =~ a 621418 38715
o. B icHian 551330 15373 LONIINE
10. § 258 =2 480042 5178

Data source: Socialbakers
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Facebook Places in Japan sea
Eacebook - Places - Japan
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Frank Lange

s B

BE7—5

FEse @sA

EIhE<...
Frank Lange pinned to a board on Pinterest.
SRR I

Products I Love
In high quality leather. Great stuff.

@ R EMDET - IALNTS
b Bt ! ) EB-TULET.
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Seerch Pinterest

About - Login

Pinterest is an online pinboard. A e i
Organize and share things you love. q 9

Products I Love
Frank Lange
- -

Pinned & hours ago via pinmarklet

Like Repin

o~

Also from sitzsack.de
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¥ Tweet

<> Embed

O Report Pin
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What Marketers Everywhere Can Learn From P&G's 1,600-
Person Layoff

Posted by Corey Eridon
Tue, Jan 31,2012 @ 03:46 PM Comments

@ NTERMEDIATE

Yesterday, Business Insider
reported that Procter & Gamble
is set to lay off 1,600
employees as a result of its
decision to cut back on the
company's annual
advertising spend of $10
billion. CEO Robert McDonald
said he cant keep increasing his ad budget even if sales continue to increase because of the prevalence of
"more efficient” expenditures like Facebook and Google.

This statement seems to imply that P&G has been seeing dramatically increased sales due to its immense
ad spend, but the truth is really that the company’s marketing spending is up 24% over the past two
years, despite only a 9% sales increase in its 2012 Q1 earnings and a 6% sales increase over those
same two years.

Real-Life Companies Moving from Outbound to Inbound Marketing

It looks like P&G finally realized it doesnt have a sustainable marketing strategy and are thus taking painful
steps to fix it. And Mr. McDonald is right; organic search and social media marketing are more efficient
than advertising. But the assumption that digital media is free is one that too many marketers fall into, and
P&G should be cautious not to make that mistake. From one inbound marketer to another, 'm here to say
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http://www.facebook.com/l.p
hp?u=http%3A%2F%2Fwww
.youtube.com%2Fwatch%3F

v%3D9c6W4CCU9IM4%26fea

ture%3Dyoutu.be&h=UAQG4
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"Google glasses"

Smart glasses next to
Smartphone. | feel the
unification of the media
coming here immediately.
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